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This contribution relates to experimentation, digital skills 

and multi-disciplinarity in DSI. 

It focuses on contemporary innovation culture and how we can 

make links to empowerment and especially self-empowerment. 

Creativity and arts and design approaches are key drivers as part 

of inclusive digital innovation.
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FuseBox24 project

– Focus on innovators rather than innovation
– Creative arts and design combined with lean 

business approaches
– Honing the proposition – lean and fat paths
– Cross flow between self-reflexivity and group work 

mutually reinforcing in iterative potential
– Co-creative role of research as integral to 

improving the process while in process
– Creativity as productive in sustainable innovator 

development
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